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Global overview




Advertising spending worldwide from 2000 to 2024 (in million U.S. dollars)

Global advertising spending 2000-2024
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4 I zi::?s';twgng\lﬁﬁ, azg\ézriggw(sgzszp?ig?;gﬁtlgﬁggs E ngii;ts?iézarsargf;raepproximately 781 billion U.S. dollars. Additionally, forecast data indicates that the ad spending worldwide will reach nearly 885 billion U.S. dollars by the end of 2024. Read more Statlsta E

Source(s): Zenith


http://www.statista.com/statistics/1174981/advertising-expenditure-worldwide
http://www.statista.com/statistics/1174981/advertising-expenditure-worldwide

Distribution of advertising spending worldwide in 2022, by medium

Global ad spend distribution 2022, by medium

Share of advertising spending
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22.72%

0.43%

Internet Television Outdoor Radio Newspaper Magazines

Description: The internet is projected to strengthen its position as the most invested-in advertising medium worldwide in 2022. Nearly 62 percent of all global ad investments are expected to be devoted to digital promotion that year, while television is forecast to
receive around 23 percent of total advertising expenditures. Read more

Note(s): Worldwide; June 2022; current prices

Source(s): Zenith
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http://www.statista.com/statistics/376260/global-ad-spend-distribution-by-medium

Growth of advertising media owners revenue worldwide from 2020 to 2027,
by medium

Growth of global advertising revenue 2020-2027, by medium
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Magazine and newspaper ad revenues were projected to see negative growth in the coming years. Read more
Note(s): Worldwide; 2020 to 2021; excluding U.S. political ad spend; * Forecast. Read more
Source(s): GroupM

Description: According to a December 2022 assessment of the advertising market data, digital advertising revenue will grow by 9.3 percent in 2022, as the industry is slowing down after patching up the losses incurred in 2020 due to the COVID-19 pandemic outbreak.
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http://www.statista.com/statistics/264929/growth-of-global-advertising-revenue-by-medium
http://www.statista.com/statistics/264929/growth-of-global-advertising-revenue-by-medium

Outdoor advertising expenditure worldwide from 2000 to 2024 (in billion U.S.
dollars)

Global OOH ad expenditure 2000-2024

Expenditure in billion U.S. dollars
N
(O]

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022*2023*2024*

L]
Description: Out-of-home advertising spending is projected reach over 39 billion U.S. dollars worldwide by the end of 2022. Nevertheless, this showed a rebound from the drop in the previous year caused by the outbreak of the coronavirus pandemic. However, this Statl sta r
figure is forecast to continue increasing in the following years, with global expenditures projected to amount to 45 billion U.S. dollars by the end of 2024. Read more _‘
Note(s): Worldwide; 2000 to 2022; current prices; * Forecast. Read more

Source(s): Zenith



http://www.statista.com/statistics/273716/global-outdoor-advertising-expenditure
http://www.statista.com/statistics/273716/global-outdoor-advertising-expenditure

Leading industries increasing digital out-of-home spending (DOOH) according
to advertising professionals worldwide as of February 2022

Planned increase in DOOH ad spend worldwide 2022, by category

Share of respondents

Entertainment and media Government Retail Finance Telecom
L]
Description: In a February 2022 survey of global advertising professionals it was found that the media and entertainment will be the biggest beneficiary of increased digital out-of-home advertising dollars in the next 12 months. At the same time, 62.4 percent of the I r
survey respondents from the government sector also predicted increased DOOH ad spend within the coming year. retail, finance, and telecommunications rounded-out the top five industries planning to spend more on DOOH in 2022. Read more _‘

Note(s): Worldwide; February 2022; 100 respondents; among senior advertising professionals
Source(s): Alfi; Pureprofile


http://www.statista.com/statistics/1304934/dooh-ad-spend-change-industry-worldwide
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Outdoor advertising spending in North America from 2000 to 2024 (in million
U.S. dollars)

Out-of-home advertising spending in North America 2000-2024
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gD:)m‘r:pat;gm Lr;?joé‘;,c%uatgggz ?gﬁegiﬁ?r%jgﬁ:ii?ngg;);l:?{:;jmn?g:: amounted to nearly 8.72 billion U.S. dollars. Nevertheless, this showed a recover from the decline caused by the coronavirus outbreak in the previous year. The OOH media spending will see Statl sta E

Note(s): North America; 2000 to 2021; current prices; excluding Mexico; *Forecast. Read more
Source(s): Zenith



http://www.statista.com/statistics/882020/outdoor-advertising-expenditure-in-north-america
http://www.statista.com/statistics/882020/outdoor-advertising-expenditure-in-north-america

Outdoor advertising spending in Latin America from 2010 to 2024 (in billion
U.S. dollars)

Latin America: outdoor ad spend 2010-2024

Spending in billion U.S. dollars

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022* 2023* 2024*

L]

1 I Description: In 2022, outdoor ad spend in Latin America amounted to around 1.35 billion U.S. dollars and it is expected to increase to 1.59 billion by 2024. The 2022 total ad spend in the region amounted to approximately 29 billion U.S. dollars. Read more I r
Note(s): LAC; 2010 to 2022; at current prices; * Forecast. Figures have been rounded. Read more _‘
Source(s): Zenith



http://www.statista.com/statistics/790316/outdoor-advertising-spending-latin-america
http://www.statista.com/statistics/790316/outdoor-advertising-spending-latin-america
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Value of outdoor advertisement expenditure in the Middle East and North
Africa from 2010 to 2024 (in million U.S. dollars)

Outdoor advertisement expenditure in MENA 2010-2024

Expenditure in million U.S. dollars

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022* 2023* 2024*

L]
Description: In 2020, outdoor advertisement spend in the Middle East and North Africa amounted to 832 million U.S. dollars and it is expected to increase to 1.5 billion U.S. dollars by 2024. During this period the total spending on advertisement across all segmentsin Statl sta r
the region was over eight billion U.S. dollars. Read more _‘
Note(s): MENA; 2010 to 2021; at current prices; * Forecast. Figures have been rounded. Read more

Source(s): Zenith



http://www.statista.com/statistics/799839/mena-outdoor-advertising-spending
http://www.statista.com/statistics/799839/mena-outdoor-advertising-spending

Out-of-home (OOH) advertising expenditure in the Asia-Pacific region from
2012 to 2021 with forecasts to 2024 (in billion U.S. dollars)

Outdoor ad spending APAC 2012-2024
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13 I Description: In 2021, out-of-home (OOH) advertising spending in the Asia-Pacific region amounted to approximately 15.8 billion U.S. dollars, marking an increase from about 12.7 billion dollars in 2012. Outdoor ad expenditure was forecast to increase further in the Stati sta r
next few years, reaching over 19.8 billion dollars in 2024. Read more _‘

Note(s): Asia, APAC; 2012 to 2021; current prices; * Forecast. Figures have been rounded. Read more
Source(s): Zenith


http://www.statista.com/statistics/800057/asia-pacific-outdoor-advertising-spending
http://www.statista.com/statistics/800057/asia-pacific-outdoor-advertising-spending

Outdoor advertising expenditure in Western Europe from 2000 to 2024 (in
million U.S. dollars)

Outdoor advertising spending in Western Europe 2000-2024
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14 I Description: In 2021, outdoor advertising spending in Western Europe amounted to 6.07 billion U.S. dollars. Market data shows that OOH ad spend in the region will grow by 10.5 percent in 2022 and reach 6.71 billion dollars that year. Read more I r
Note(s): Europe; 2000 to 2021; current prices; * Forecast. Read more _‘
Source(s): Zenith



http://www.statista.com/statistics/799793/outdoor-ad-spend-in-western-europe
http://www.statista.com/statistics/799793/outdoor-ad-spend-in-western-europe
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Outdoor advertising expenditure in Central and Eastern Europe (CEE) from
2000 to 2024 (in million U.S. dollars)

Outdoor ad spending in Central and Eastern Europe 2000-2024
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L]
Description: Outdoor advertising spending in Central and Eastern Europe reached approximately 1.23 billion U.S. dollars in 2021, marking an increase from the previous year. The ad spend on that medium was forecast to decline by nearly 28 percent in 2022 and Statl sta r
gradually increase in 2023 and 2024. Read more _‘
Note(s): CEE; 2000 to 2021; * Forecast Figures refer to advertising expenditure at current prices. Read more

Source(s): Zenith



http://www.statista.com/statistics/800110/outdoor-ad-spend-in-central-and-eastern-europe
http://www.statista.com/statistics/800110/outdoor-ad-spend-in-central-and-eastern-europe
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Growth of media owners advertising revenue in the United States from 2021
to 2023, by medium

Growth of media ad revenues in the U.S. 2021-2023, by medium

Medium 2021 2022* 2023*
Search 42% 17.1% 12.6%
Social 36% 4.4% 6.4%
Video 12% 8.3% -3.1%
Long form video (networks, BVOD) 6% 6.6% -7.5%
National linear TV 8% -3.3% -5.8%
National AVOD, OTT/CTV (Disney +, etc.) 34% 22.1% 32.7%
Local TV -5% 22.3% -22.1%
Short form video (YouTube, Twitch, etc.) 48% 15.4% 13.2%
Audio (radio, streaming, podcasting) 24% 6.9% 0.8%
Publishing (news and magazine brands 3% -2.5% -1.1%
OOH 17% 21.8% 7.7%
Cinema 19% 138.3% 34.9%
Direct mail 8% 7.8% -6.8%
g;s;;i;etci?enc; gczg;d(;r;%}ﬁen;?;i rg?’gmthcianlilﬁftsi;)rr;sef;;:irl)edt.iiggav;nrizsrzdvertising revenues in the United States, the projected national linear TV advertising revenue will decrease by 3.3 percent in 2022, and further fall by 5.8 percent in 2023. However, AVOD and OTT Stati sta E

Note(s): United States; 2021; including cyclical events; *Forecast. Read more
Source(s): Magna



http://www.statista.com/statistics/237789/growth-of-media-advertising-revenues-in-the-us-by-category
http://www.statista.com/statistics/237789/growth-of-media-advertising-revenues-in-the-us-by-category

Out-of-home (OOH) advertising revenue in the United States from 2007 to
2022 (in billion U.S. dollars)

Out-of-home (OOH) advertising revenue in the U.S. 2007-2022

Revenue in billion U.S. dollars

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

L]

18 I Description: In 2022, the out-of-home (OOH) advertising revenue in the United States grew by over 20 percent to approximately 8.6 billion U.S. dollars. That result surpasses the peak 8.56-billion-dollar figure recorded in 2019, before the pandemic. Read more I r
Note(s): United States; 2007 to 2022 _‘
Source(s): Kantar; OAAA


http://www.statista.com/statistics/253886/annual-outdoor-advertising-revenue-in-the-us
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Out-of-home (OOH) advertising spending in the United States in 2nd quarter
2022, by format (in million U.S. dollars)

Out-of-home (OOH) advertising spending in the U.S. Q2 2022, by format

Spending in million U.S. dollars

.......................................... 38.3...4-................................................................................................................................................................

Billboards Transit Place-based Street furniture

L]
Description: In the second quarter of 2022, the expenditure on out-of-home (OOH) advertising in the United States amounted to nearly 2.63 billion U.S. dollars, of which almost 1.93 billion dollars (or 73.5 percent) came from billboard ads. Transit and place-based ads statl sta r
followed, accounting for 383.4 million (14.6 percent) and 168 million dollars (6.4 percent), respectively. That quarter, the remaining 5.5 percent or 144.4 million dollars were spent on street furniture. According to another source, OOH ad spend [...] Read more _‘
Note(s): United States; Q2 2022

Source(s): eMarketer; Kantar; OAAA



http://www.statista.com/statistics/260850/ooh-ad-spend-in-the-us-by-format

Change in out-of-nome (OOH) advertising revenue in the United States from
2014 to 2027

Change in outdoor advertising revenue in the U.S. 2014-2027

0%

Year-on-year growth
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L]

20 I Description: Despite the serious impact of the global coronavirus pandemic, the out-of-home ad revenue in the United States recovered in 2021, showing growth of 21 percent. In 2022 the market is expected to see OOH ad growth of 9.9 percent. Read more I r

Note(s): United States; 2014 to 2021; *Forecast. Read more J
Source(s): GroupM


http://www.statista.com/statistics/1071149/ooh-revenue-growth-us
http://www.statista.com/statistics/1071149/ooh-revenue-growth-us

z1|

Number of out-of-hnome (OOH) displays in the United States in 2022, by type
(in 1,000s)

Number of outdoor displays in the U.S. 2022, by type

2,297.12

Number of displays in thousands

351.8
133.52
Transit Place-based Billboards Street furniture

L]
Description: In 2022, there were nearly 2.3 million transit displays in the United States, making this format the most common type of out-of-home (OOH) advertising in that country. The category included displays in airports, buses, rails, subways, and taxis, as well as Statl sta r
their digital versions, mobile billboards, and vehicle wraps. Place-based displays - including ads in arenas, stadiums, cinemas, interior exteriors, shopping malls, and their respective digital versions - ranked second with over 1.37 million displays [...] Read more _‘
Note(s): United States; 2022

Source(s): OAAA; Statista



http://www.statista.com/statistics/686030/number-ooh-displays-usa

ZZI

Number of billboards in the United States from 2016 to 2022 (in 1,000s)

Number of billboards in the U.S. 2016-2022

Number of billboards in thousands

L]
Description: In 2022, the number of billboards spread across the United States grew by less than 0.3 percent to almost 351.8 thousand. Despite the slight annual increase, the 2022 figure stood 4.6 percent below the number recorded in 2017, when the U.S. was I r
home to nearly 369 thousand billboards. That includes bulletins, digital billboards, posters, junior posters, and wall murals. Read more _‘

Note(s): United States; 2016 to 2022; including bulletins, digital billboards, posters, junior posters, and wall murals
Source(s): OAAA; Statista


http://www.statista.com/statistics/686026/number-billboards-usa

23I

Fastest-growing out-of-home (OOH) advertising spending categories in the
United States in 3rd quarter 2022

Fastest-growing out-of-home (OOH) advertising spending categories in the U.S. Q3 2022

32%

15%

YoY change in OOH ad spend

0%

Media and advertising Public transportation, hotels, and resorts Schools, camps, and seminars

L]
Description: In the third quarter of 2022, the media and advertising segment was the fastest-growing out-of-home (OOH) advertising category in the United States, with its OOH ad expenditure increasing by 32 percent compared to the third quarter of 2021. The Sta t I sta r
public transportation, hotels, and resorts category followed with a year-over-year (YoY) growth rate of 26 percent, while the schools, camps, and seminars segment ranked third with 17.3 percent. The annual OOH ad spend in the U.S. amounted to [...] Read more _‘
Note(s): United States; Q3 2022

Source(s): OAAA



http://www.statista.com/statistics/686010/change-ooh-category-usa
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Media developing the most innovative opportunities for advertisers according
to agency and ad executives in the United States as of June 2022

Media developing the most innovative opportunities for advertisers in the U.S. 2022

Share of respondents

0% 10% 20% 30% 40% 50% 60% 70%
Social media 61%
Mobile 482%
DOOH 47%§
Digital video 46%
Digital audio a5%
Search (incl. pay-per-click) 43%
Broadcast TV (excl. TV ads served via the internet) 42%
Programmatic DOOH 41%
Display (excl. social) o 41%
In-app 36%
TV 33% |
Traditional OOH . 25%
Print 185%
Radio 14%
zsI EﬂiZiTL%tgg%:yatgrgmgda4r;1ir’de-fc()ezr12tsol;rp/:sypzr:g;gt?Igri:;);igse?;vggéirrwngoerzecutivesinthe United States, 61 percent said social media were developing the most innovative opportunities for advertisers. Mobile ads and digital out-of-home (DOOH) media followed, stati sta E

Note(s): United States; June 2022; 200 respondents
Source(s): eMarketer; Insider Intelligence; Loop; MTM; VIOOH


http://www.statista.com/statistics/1376577/most-innovative-media-advertisers-united-states
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Digital out-of-home (DOOH) advertising spending in the United States from
2019 to 2026 (in billion U.S. dollars)

Digital out-of-home (DOOH) ad spend in the U.S. 2019-2026

Spending in billion U.S. dollars

2019 2020 2021 2022* 2023* 2024* 2025* 2026*
L]
Description: The source forecast that, in 2023, the digital out-of-home (DOOH) advertising spending in the United States will grow by nearly 11.4 percent to around 2.94 billion U.S. dollars. That amounts to over one-third of the U.S. estimated total out-of-home (OOH) I r
ad spend that year. The DOOH ad expenditure projected for 2023 is the first annual figure to surpass the pre-pandemic spending recorded in 2019. Read more _‘

Note(s): United States; 2019 to 2021; including dynamically and digitally displayed (digital billboards, digital street furniture, digital transit, and digital place-based displays) ; *Forecast. Read more
Source(s): eMarketer; Insider Intelligence



http://www.statista.com/statistics/278042/dooh-spending-in-the-us
http://www.statista.com/statistics/278042/dooh-spending-in-the-us
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Change in digital out-of-home (DOOH) advertising spending in the United
States from 2019 to 2026

Change in digital out-of-home (DOOH) advertising spending in the U.S. 2019-2026

Year-on-year growth rate

L]
Description: The source forecast that, in 2023, digital out-of-home (DOOH) advertising spending in the United States will grow by approximately 11.4 percent. The year-over-year (YoY) growth rate was projected to decline continuously in the following years, standing sta t I sta r
a little above six percent by 2026. The U.S. DOOH ad spend will reach an estimated 2.94 billion U.S. dollars in 2023. Read more J
Note(s): United States; 2019 to 2021; including dynamically and digitally displayed (digital billboards, digital street furniture, digital transit, and digital place-based displays); *Forecast. Read more

Source(s): eMarketer; Insider Intelligence



http://www.statista.com/statistics/473683/dooh-ad-spend-growth-usa
http://www.statista.com/statistics/473683/dooh-ad-spend-growth-usa

Digital out-of-nome (DOOH) advertising spending as a percentage of total
out-of-home (OOH) ad spend in the United States from 2019 to 2026

DOOH ad spending's share in total OOH ad spend in the U.S. 2019-2026

40% ................................................................................................................................................................................ 37.94%
36.21%

2019 2020 2021 2022* 2023* 2024* 2025* 2026*
L]
28 I Description: According to projections, in 2023, digital out-of-home (DOOH) advertising spending will account for more than one-third (36.2 percent) of the total expenditure on out-of-home (OOH) media in the United States. The share was forecast to continue to I r
grow, surpassing 41 percent by 2026. The U.S. DOOH ad spend will reach an estimated 2.94 billion U.S. dollars in 2023. Read more _‘

Note(s): United States; 2019 to 2021; including dynamically and digitally displayed (digital billboards, digital street furniture, digital transit, and digital place-based displays); * Forecast. Statista calculated the figures based on the source's datain [...] Read more
Source(s): eMarketer; Statista


http://www.statista.com/statistics/473692/digital-share-ooh-ad-spend-usa
http://www.statista.com/statistics/473692/digital-share-ooh-ad-spend-usa

Number of digital billboards in the United States from 2016 to 2022 (in
1,000s)

Number of digital billboards in the U.S. 2016-2022

Number of digital billboards in thousands

0
2016 2017 2018 2019 2020 2021 2022
29 I Description: In 2022, the number of digital billboards spread across the United States grew by nearly 14 percent to approximately 11.5 thousand. According to another source, digital out-of-home (DOOH) advertising spendingin the U.S. grew by over 28 percent to an i r
estimated 2.64 billion U.S. dollars in 2022. Read more _‘

Note(s): United States; 2016 to 2022
Source(s): OAAA


http://www.statista.com/statistics/659381/number-billboards-digital-usa
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Largest outdoor advertising companies worldwide in 2022, by revenue (in
million U.S. dollars)

Leading out-of-home (OOH) advertising companies worldwide in 2022, by revenue

Revenue in million U.S. dollars

B OOHrevenue mNon-OOH revenues

0 500 1,000 1,500 2,000 2,500 3,000 3,500 4,000
JCDecaux (France)* _ _
Clear Channel Outdoor (U.S.) 2,305
Lamar (U.S.) ' 2,032
Stroer (Germany)** 1,038
Outfront Media (U.S.) ' 1,772

Focus Media (China; estimate for 2021) 1,470
oOh!Media (Australia) :

Al Arabiya (Saudi Arabia; estimate for 2021)
Asiaray (China; 2021 revenue)

APG | SGA (Switzerland; 2021 revenue) 291
Metrobus (France; estimate) 250

Global Media (UK; 2020 revenue) |22

Company (seat)

Ocean (UK; 2020 revenue) 88 Cropped Version
Double click to open excel
file with complete data
L]
Description: In 2022, the French holding JCDecaux SE was the world's leading out-of-home (OOH) advertising company based on revenue, with an annual result reaching almost 3.5 billion U.S. dollars. Clear Channel Outdoor Holdings, Inc. and Lamar Advertising I r
Company (both based in the United States) followed, with revenues of 2.4 billion and two billion dollars, respectively. Read more J

Note(s): Worldwide; 2022; *Excluding revenue from APG|SGA, Metrobus, and Clear Media, integrated through the equity method in JCDecaux 's financial statements. **The source highlights that Stréer's total revenue includes OOH media, digital [...] Read more
Source(s): Bloomberg; JCDecaux; Various sources



http://www.statista.com/statistics/323692/revenue-outdoor-advertising-companies
http://www.statista.com/statistics/323692/revenue-outdoor-advertising-companies
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JCDecaux SE's revenue from 2011 to 2022 (in billion euros)

JCDecaux's revenue 2011-2022

Revenue in billion euros

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

Description: In 2022, the French outdoor advertising holding JCDecaux SE generated almost 3.32 billion euros in revenue, up from 2.74 billion euros a year earlier - an increase of over 20 percent. Despite the annual growth, the 2022 result amounted to only 85
percent of the 3.89-billion-euro revenue JCDecaux recorded in 2019, before the pandemic. Yet the corporation was the world's largest out-of-home (OOH) ad company by revenue. Read more

Note(s): Worldwide; 2011 to 2022

Source(s): JCDecaux

2021

2022

statista %a


http://www.statista.com/statistics/656248/jcdecaux-revenue

Digital out-of-home (DOOH) revenue as a percentage of JCDecaux SE's
revenue from 2012 to 2022

Digital out-of-home (DOOH) revenue as a share of JCDecaux SE's revenue 2012-2022

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

L]
33 I Description: In 2022, the digital out-of-home (DOOH) revenue accounted for 31.4 percent of JCDecaux SE's revenue. Half a decade earlier, in 2016, the share stood below 13 percent. JCDecaux's total revenue grew by over 20 percent to more than 3.3 billion euros in Statl sta r'

2022. Read more
Note(s): Worldwide; 2012 to 2022
Source(s): JCDecaux


http://www.statista.com/statistics/656467/jcdecaux-digital-revenue-share
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Clear Channel Outdoor Holdings, Inc.'s revenue from 2014 to 2022 (in billion
U.S. dollars)

Clear Channel Outdoor Holdings, Inc.'s revenue 2014-2022

Revenue in billion U.S. dollars

L]
Description: In 2022, New York City-based outdoor media corporation Clear Channel Outdoor Holdings, Inc. generated approximately 2.48 billion U.S. dollars in revenue, up over 10 percent from 2.24 billion dollars a year earlier. Despite the annual growth, the 2022 I r
figure remained below the pre-pandemic 2.68-billion-dollar result recorded in 2019. Clear Channel Outdoor was among the world's largest out-of-home (OOH) advertising companies by revenue. Read more _‘

Note(s): Worldwide; 2014 to 2022
Source(s): Clear Channel Outdoor


http://www.statista.com/statistics/1007731/clear-channel-outdoor-revenue
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Share of revenue generated by selected regional segments of Clear Channel
Outdoor Holdings, Inc. in 2022, by source

Revenue share of Clear Channel Outdoor's selected regional segments 2022, by source

Hm Billboards M Street furniture displays Retail displays B Transit displays  m Other

Share of revenue

U.S.* Europe-North (Belgium, Denmark, Estonia, Finland, Europe-South (France, Italy, Spain, and
Ireland, Latvia, Lithuania, the Netherlands, Norway, Switzerland)
Poland, Sweden, and the UK)

L]
Description: In 2022, billboards alone accounted for over 90 percent of Clear Channel Outdoor Holdings, Inc.'s revenue in the United States. Billboards accounted for little more than one-fifth (22 percent) of the company's results in its Europe-South operation - statl Sta r'

comprising France, Italy, Spain, and Switzerland. Street furniture displays accounted for at least half of Clear Channel Outdoor Holdings' revenue in Europe altogether. Read more
Note(s): Worldwide; 2022; *Statista calculated the percentage of billboards in the United States, which included bulletins, posters, spectaculars, and wallscapes. Percentage points exceeding 100 percent are due to rounding. Read more

Source(s): Clear Channel Outdoor ; Statista



http://www.statista.com/statistics/1008316/clear-channel-outdoor-revenue-regional-segments-source
http://www.statista.com/statistics/1008316/clear-channel-outdoor-revenue-regional-segments-source
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Lamar Advertising Company's net revenue in the United States and Canada
from 2011 to 2022 (in billion U.S. dollars)

Lamar Advertising Company's net revenue in the U.S. and Canada 2011-2022
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L]
Description: In 2022, the Lou a-based outdoor media corporation Lamar Ad ertis| gC mp yg rated 2.03 billion U.S. dollars in revenue, up from 1.79 billion dollars a year earlier - an annual growth of 13.4 percent. Lamar operates in the United States and Statlsta
Canada and is among the wor| Id I argest out-of-ho me(OOH) advertising companies by re dmo

Note(s) Canada, Un tdStt ;2011 t0 2022
Source(s): Lamar Advertising


http://www.statista.com/statistics/657365/lamar-advertising-revenue

Lamar Advertising Company's revenue in the United States and Canada in
20271 and 2022, by display ad type (in million U.S dollars)

Lamar Advertising's revenue in the U.S. and Canada 2021-2022, by display ad type

W Static billboard display ~ m Digital billboard display Transit displays B Logo displays

Revenue in million U.S. dollars

L]
37 I Description: In 2022, the Louisiana-based outdoor media corporation Lamar Advertising Company generated approximately 2.03 billion U.S. dollars in revenue, of which over 1.29 billion dollars (or almost 64 percent) came from static billboard displays. Digital I r
billboards accounted for 521.7 million dollars (26 percent) of the total result. Lamar Advertising operates in the United States and Canada. Read more J

Note(s): Canada, United States; 2021 and 2022
Source(s): Lamar Advertising


http://www.statista.com/statistics/657380/lamar-advertising-revenue-type
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Outfront Media Inc.'s revenue from 2011 to 2022 (in billion U.S. dollars)

Outfront Media's revenue 2011-2022

Revenue in billion U.S. dollars

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Description: In 2022, the New York City-based outdoor media company Outfront Media Inc. generated approximately 1.77 billion U.S. dollars in revenue, up from 1.46 billion dollars a year earlier - an increase of around 21 percent. Despite the annual growth, the i r
2022 figure stood slightly below the 1.78-billion-dollar result recorded in 2019, before the pandemic. Outfront Media was among the world's largest out-of-home (OOH) ad companies by revenue. Since 2017, Outfront Media operates in the United [...] Read more _‘

Note(s): Worldwide; 2011 to 2022
Source(s): Outfront Media


http://www.statista.com/statistics/656479/outfront-media-revenue

Outfront Media Inc.'s digital revenue in the United States and Canada from
2017 to 2022, by type of display (in million U.S. dollars)

Outfront Media Inc.'s DOOH revenue in the U.S. and Canada 2017-2022, type of display

m Digital billboard W Digital transit and other

Revenue in million U.S. dollars

L]
39 I Description: In 2022, the New York City-based outdoor media company Outfront Media Inc. generated 539.9 million U.S. dollars in revenue with digital out-of-home (DOOH) advertising across the United States and Canada. Of that amount, 400.8 million dollars (or I r
around 74 percent) came from digital billboards, while the remaining 139.1 million dollars (26 percent) came from digital transit and other displays. Outfront Media's total revenue grew by 21 percent to 1.77 billion dollars in 2022. Read more J

Note(s): Canada, United States; 2017 to 2022
Source(s): Outfront Media


http://www.statista.com/statistics/656520/outfront-media-digital-revenue
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Stroer SE & Co. KGaA's revenue from 2006 to 2022 (in billion euros)

Stroer SE & Co. KGaA's revenue 2006-2022

1.59

Revenue in billion euros

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

L]
Description: In 2022, the Germany-based outdoor media company Stroer SE & Co. KGaA generated more than 1.77 billion euros in revenue, up from less than 1.63 billion euros a year earlier - an annual increase of nearly nine percent. Stréer was among the world's Statl sta r
largest out-of-home (OOH) advertising companies by revenue. Read more _‘
Note(s): Worldwide; 2006 to 2022

Source(s): Stroer



http://www.statista.com/statistics/657504/stroeer-revenue
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Stroer SE & Co. KGaA's revenue in 2022, by product group (in million euros)

Stroer SE & Co. KGaA's revenue 2022, by product group

Revenue in million euros

Classic OOH Digital Dialog DOOH E-commerce DaaS OOH services
L]
Description: In 2022, the Germany-based outdoor media company Stroer SE & Co. KGaA generated almost 498 million euros with classic - that is, non-digital - out-of-home (OOH) media. The digital out-of-home (DOOH) segment's revenue amounted to nearly 234 I r
million euros. Meanwhile, the digital segment, encompassing online marketing activities, generated about 388 million euros. Stroer's total revenue grew by around nine percentin 2022. Read more _‘

Note(s): Worldwide; 2022
Source(s): Stroer


http://www.statista.com/statistics/657615/stroeer-revenue-product

CHAPTER 06

Global outlook
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Traditional out-of-nome (OOH) and digital out-of-home (DOOH) revenue
worldwide from 2014 to 2027 (in billion U.S. dollars)

Global OOH and DOOH advertising spending 2014-2027

B Traditional outdoor M Digital OOH

N
(O}

Spending in billion U.S. dollars
N
o

15
10
5
0
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023* 2024* 2025* 2026* 2027*
Description: The source forecast that, in 2023, the global outdoor advertising revenue will grow by about 5.1 percent to over 33.4 billion U.S. dollars. Of that total, around 21.73 billion dollars (or 65 percent) will come from traditional out-of-home (OOH) media, while stati sta r
digital out-of-home (DOOH) will account for the remaining 11.68 billion dollars (35 percent). The values are projected to grow by nearly 17 and 42 percent within four years, with OOH's annual revenue amounting to 25.33 billion dollars and [...] Read more J

Note(s): Worldwide; 2014 to 2022; excluding political spending in the United States ; * Forecast. Numbers have been rounded. Read more
Source(s): GroupM



http://www.statista.com/statistics/272948/global-out-of-home-advertising-expenditure
http://www.statista.com/statistics/272948/global-out-of-home-advertising-expenditure

Change in outdoor advertising revenue worldwide from 2014 to 2027

Change in OOH advertising spending worldwide 2014-2027
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44 I S:as:qﬁzigg%g:s;g:r:cr:euf;rgerc:;i}:i:’aatt,eiTszeiZPz:gzgtlgl;i.’asleoiﬁtgg&r zg%/;'r“;iZigcgli;eiﬁegr;iea;/lvyillair:\geklngvsge;o:ér;ae;etl{;gopzir.csrew;aA;c;reding to the same source, worldwide digital out-of-home (DOOH) spending will increase more than traditional out-of-home (OOH) that statl sta 5

Note(s): Worldwide; 2014 to 2022; including traditional out-of-hnome (OOH) and digital out-of-home (DOOH); excluding political spending in the United States ; *Forecast. Read more

Source(s): GroupM



http://www.statista.com/statistics/665639/change-ooh-ad-revenue
http://www.statista.com/statistics/665639/change-ooh-ad-revenue
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Outdoor advertising revenue as a percentage of total advertising revenue
worldwide from 2014 to 2027

Out-of-home (OOH) ad revenue's share in total advertising revenue worldwide 2014-2027
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L]
Description: In 2023, global out-of-home (OOH) revenue accounted for an estimated 3.9 percent of the worldwide advertising revenue - the same share seen a year earlier and expected for 2024. Between 2014 and 2018, outdoor ad spending accounted for over six I r
percent of the total ad expenditure. Read more _‘
Note(s): Worldwide; 2014 to 2022; including traditional out-of-home (OOH) and digital out-of-home (DOOH); excluding political spending in the United States; *Forecast. Read more

Source(s): GroupM



http://www.statista.com/statistics/238150/global-out-of-home-advertising-revenue
http://www.statista.com/statistics/238150/global-out-of-home-advertising-revenue

Forecast distribution of out-of-home (OOH) media revenue worldwide in
2026, by channel

Forecast distribution of out-of-home (OOH) media revenue worldwide 2026, by channel
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46 I Description: The source forecast that, in 2026, digital out-of-home (DOOH) will account for over one-third (36.5 percent) of the total out-of-home (OOH) media revenue. Traditional and ambient OOH will account for the remaining 63.5 percent. Read more I r
Note(s): Worldwide; 2022 J
Source(s): PQ Media


http://www.statista.com/statistics/1376872/distribution-ooh-channel-worldwide
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Digital out-of-nome (DOOH) advertising revenue worldwide from 2014 to
2027 (in billion U.S. dollars)

Digital out-of-home (DOOH) advertising revenue worldwide 2014-2027

Spending in billion U.S. dollars
(0]

2
0
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023* 2024* 2025* 2026* 2027*
Description: The source forecast that, in 2023, the global digital out-of-home (DOOH) advertising revenue will grow by over 10 percent to almost 11.7 billion U.S. dollars. That value is projected to increase by 42 percent in four years, reaching nearly 16.6 billion dollars Stati sta r
by 2027. Overall outdoor ad spend's share in the global ad revenue stood below four percentin 2022. Read more _‘

Note(s): Worldwide; 2014 to 2022; excluding political spending in the United States; * Forecast. Numbers have been rounded. Read more
Source(s): GroupM



http://www.statista.com/statistics/272951/global-digital-out-of-home-advertising-expenditure-since-2000
http://www.statista.com/statistics/272951/global-digital-out-of-home-advertising-expenditure-since-2000

sources

Alfi

Bloomberg

Clear Channel Outdoor
eMarketer
GroupM

Insider Intelligence
JCDecaux

Kantar

Lamar Advertising
Loop

Loop (@loopforbusiness)
Magna

MTM

OAAA

Outfront Media
PQ Media
Pureprofile
Statista

Stroer

Various sources
VIOOH

Zenith

statista %a
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